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The inaugural edition of Bangladesh Denim Expo took place November 11-12th, 2014 at the  

Radisson Blu Water Hotel in Dhaka, Bangladesh, showcasing denim and resources from 50 

exhibitors derived from 14 countries.  

 

The not-for-profit show featured denim mills, laundries, finishers – the full gamut of the denim supply 

chain. The Expo attracted more than 3,000 visitors, all accredited members of the international 

fashion and textiles industry. Buyers came from companies including Primark and H&M. The event 

will return with two editions each year, from 2015.  

 

Complementing the exciting products on show was an exciting Trend Zone, a display of new products 

in a dedicated, highly-styled environment crowned by two historic motorcycles. Seminars ran on both 

days of the event, featuring highly experienced speakers from across Europe and Asia. Subjects 

included sustainability, the business prospects of Bangladesh and future trends in jeanswear. 

 

The inauguration ceremony took place on the afternoon of the first day. Prestigious guests included 

the Honourable Commerce Minister of the Peoples Republic of Bangladesh Mr. Tofail Ahmed, MP, 

the Honourable Ambassador of the Kingdom of the Netherlands H.E Mr. Gerben De Jong and Mr. 

Md. Atiqul Islam, President of BGMEA, the Bangladesh exporters’ organisation.  

 

Exhibitors spoke of the high quality of visitors and the show’s fine organisation. Buyers were 

impressed by the show’s sophisticated appearance and the wide variety of options for the denim 

value chain, from fabrics and accessories to finishes and washes. By allowing only professional 

guests into the show, the organizers created an environment exclusively for denim specialists. A 

comprehensive breakdown of attendees will be published on the event’s website, 

bangladeshdenimexpo.com 

 

Mr Mostafiz Uddin, founder and chief organiser of the Bangladesh Denim Expo, said: “Together we 

have created a professional show for the world to see the denim expertise of Bangladesh. We believe 

the Expo can lift up this country by upgrading the international perception of our apparel industry.” 

 

The Bangladesh Denim Expo is a non-profit enterprise. The show’s aim is not only to grow the denim 

trade in Bangladesh, but also to encourage better business practise: to raise up the living standards 

of Bangladeshi people. Surplus funds from the show will be channelled into a seed fund for a Denim 



University in the country to train workers and promote knowledge about the jeans business. 

Ultimately, this is for the benefit of all who trade in Bangladesh.  
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